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March 14, 2008

BY FEDEX

Mr. Philip Wood
Citizen-Citizen

248c North 8th Street
Brooklyn, New York 11211

Re: Infringement of Chanel Inc.'s CC Monogram
{Our Ref. CNI USA TC 08/00682)

Dear Mr. Wood:

We are outside counsel to Chanel, Inc. (“Chanel”), owner of the famous interlocking CC
monogram trademark (the “CC Monogram™).

As you undoubtedly know, Chanel is the manufacturer and seller of a wide variety of
luxury goods. For almost 100 years, Chanel has been using the CC Monogram on or in
connection with products ranging from handbags and leather goods to shoes, clothing,
sunglasses, eyewear, jewelry and other fashion accessories, including cell phone straps and
charms. The CC Monogram is extraordinarily famous, immediately recognized by consumers
and the subject of dozens of trademark registrations in the United States Trademark Office. The
registrations, all of which are valid, subsisting and in full force and effect, serve as prima facie if
not conclusive evidence of our client’s exclusive right to use the CC Monogram. 15 U.S.C. §
1115 (b). Only our client and those authorized by our client are entitled to use the CC
Monogram or to offer goods bearing the CC Monogram. You have never received any such
authorization.

It has recently come to our client’s attention that you are offering for sale products that
prominently display blatant copies of our client’s CC Monogram. By using our client’s mark on
matchbooks (as part of a crossbones design that mimics a “goth” design created and used by
Chanel) and on limited edition iPhones, it is evident that Citizen-Citizen is attempting to
appropriate for its own commercial use and benefit our client’s mark. It is no defense that these
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products were designed by an artist (i.c., it is not a “fair use” or any other form of protected use).
Your products bearing the CC Monogram are commercial goods being offered and sold by your
company. As such, your use amounts to a clear misappropriation and commercial exploitation of
our client’s valuable trademark.

Several luxury goods companies have put their names on phones — indeed, partnering to
create luxury versions of products is routine for fashion companies (e.g., the Prada Phone by LG,
the diamond encrusted limited edition Tiffany Phone, the Lexus ES 300 Coach Edition). Thus,
given the customers for the iPhone and the fact that your modified version is dubbed a “limited
edition,” consumers are likely to believe that you have teamed up with Chanel to create a luxury
version of the product. Further, as noted above, Chanel already offers cell phone straps and
charms for use in connection with cell phones, so consumers would almost certainly assume that
your products bearing our client’s CC Monogram are affiliated with or approved by Chanel.

Your unauthorized use of the CC Monogram constitutes infringement of our client’s
federally registered trademark in violation of Section 32(1) of the Lanham Act, 15 U.S.C.
§1114(1) and dilution of the mark in violation of Section 43(c) of the Lanham Act, 15 U.S.C.
1125(c), as well as unfair competition and false designation of origin in violation of Section
43(a) of the Lanham Act, 15 U.S.C. § 1125(a) and related state laws. The remedies for such
violations include not only immediate and permanent injunctive relief against this continuing
conduct, but also recovery of profits and up to three times the actual damages suffered by
Chanel. 15 U.S.C. § 1117(a). Where the infringement is willful, as appears to be the case here,
such relief may also include recovery of attorney fees and costs incurred in connection with
litigating the matter. Id.

In view of the above, we must demand that, within ten days of the date of this letter,
you provide written confirmation that you will (a) remove any and all appearances of the CC
Monogram from any modified iPhones within your possession, custody or control, (b) destroy all
matchbooks bearing the CC Monogram that are in your possession, custody or control and (b)
promptly and permanently cease all advertisement, distribution and sale of any and all products
bearing the CC Monogram or any other mark or design confusingly similar thereto.

If you cooperate as outlined above, our client is prepared to waive any monetary claims it
may have against you. If you do not cooperate, however, our client expressly reserves its right to
take any action it deems necessary to protect its valuable trademark rights.
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This letter is written without waiver to any of Chanel’s rights, claims or remedies, all of
which are expressly reserved.

Very trulyyours,

MC/F
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